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	GOAL

	Introduce the Script Your Future campaign in the region to raise awareness about the importance of taking medicine as directed.

	STRATEGY
	Collaborate with partners to produce a media event and generate print, electronic and digital news coverage.

	AUDIENCE
	Media; General Public

	ACTIVITY DESCRIPTION
	1. Mid-morning press conference and health screenings at local pharmacy—traditional press conference model to introduce/promote the Script Your Future campaign. Pharmacy will provide blood pressure and BMI screenings and distribute wallet cards. 

2. Reception – Informal reception for event attendees

	ACTION STEPS
	1. Secure event location
2. Coordinate health screening and other logistics
3. Coordinate any pre-event marketing (i.e., at-store promo, outreach with senior community)
4. Coordinate pharmacy student participants

5. Confirm and prepare spokespersons

6. Prepare event materials

7. Media outreach

	PARTICIPANTS
	1. Spokespersons:

· Coalition leader  
· Public Health Official  

· Patient 
· Health Care Professional 
· Pharmacy students 

2. Coalition partners

3. General public 

	ROLES
	1. Local Field Organizer  
· Coordinate event logistics

· Prepare event agenda, speakers and press materials
· Pre-event promotion with media; local senior communities to generate attendance at screenings

· Media outreach

2. Partners: Listing in event materials

· Host information table at event
· Provide representative at event

	MATERIALS
	Media advisory

Press Kit: Press release, speaker bios, partner list

Other materials for health screening event at the pharmacy 




Launch Event Plan 








