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[SCHOOL OR COLLEGE NAME] to Compete in Inter-Disciplinary Challenge to Improve Medication Adherence in [CITY/STATE]; Future pharmacists and [list specific health professions students, nurses, etc.] join national campaign to raise awareness about the urgency of medication adherence for chronic condition patients

[Local statistic about diabetes, respiratory disease, and/or cardiovascular disease]. 

[CITY, STATE]— This February, an interdisciplinary student team from pharmacy, medicine, nursing, and other health professions from [SCHOOL OR COLLEGE] will kick off a series of community outreach activities in [CITY/CITIES] to raise awareness about medication adherence as a critical public health issue.  Working in collaboration with health professions students across the country, they will compete in the 2021 Medication Adherence Team Challenge, a two-month long inter-collegiate competition among health profession student teams and faculty to raise awareness about the consequences of not taking medication as directed. 

This year marks the 10th annual Medication Adherence Team Challenge, which is an integral part of Script Your Future, a campaign launched by the National Consumers League and its partners in 2011 to combat the problem of poor medication adherence in the United States, where nearly three out of four patients do not take their medication as directed. Nonadherence puts patients, especially those with chronic conditions, such as diabetes, asthma, or cardiovascular disease, at risk for serious complications. 
[DETAILS ABOUT HOW STUDENT OUTREACH ACTIVITIES WILL ADDRESS LOCAL NEEDS].”  [PARAGRAPH DESCRIBING UNIVERSITY STUDENT OUTREACH ACTIVITIES, INCLUDING WHEN AND WHERE]
“Today’s medications are better than ever at treating and curing people, but these treatments can only work if patients know the importance of taking their prescriptions as directed. It takes all members of the health team to make that happen,” said Sally Greenberg, NCL Executive Director. “For 10 years, our Script Your Future Medication Adherence Team Challenge has galvanized student health professionals to explore creative, interprofessional approaches, in encouraging medication adherence. To usher Script Your Future into the next era of improving adherence, we have implemented two new components to the Team Challenge: technology innovation and vaccine adherence. We have been blown away by the ingenuity of our student teams, and we look forward to how they will contribute to their communities in this year’s Team Challenge.”

As the nation continues to navigate the COVID-19 pandemic, Script Your Future teams are encouraged to build their campaigns centering around vaccine confidence to help address hesitancy and mitigate further spread of the coronavirus. Teams are encouraged to tailor their outreach towards chronic health issues including cardiovascular disease, hypertension, diabetes, and respiratory illnesses. Challenge administrators also welcome the inclusion of other disease groups that would benefit from medication adherence-related interventions.

The Challenge is sponsored by the National Association of Chain Drug Stores (NACDS) Foundation, the National Community Pharmacists Association (NCPA), and the American Pharmacists Association (APhA). 

Though the COVID-19 pandemic presented significant challenges, 26 schools across 14 states participated and nearly 2,900 future healthcare professionals and volunteers engaged in outreach. Collectively, the teams counseled nearly 12,000 patients and introduced Script Your Future messaging to over 430,000 consumers. Teams also implemented vaccine confidence messaging in their outreach.  

Last year’s National awardee was the Sciences Philadelphia College of Pharmacy. Howard University College of Pharmacy earned the Rookie Award for their community outreach focused on diabetes and heart disease. In addition to the national-level awards, the Challenge also honors teams with focused awards in the areas of health disparities, media outreach, creative inter-professional team, and technology innovation. In 2020, the Challenge honored the following schools with focused awards: St. Louis College of Pharmacy; Lake Erie College of Osteopathic Medicine (LECOM); the University of Pittsburgh School of Pharmacy; and the Western University College of Pharmacy respectively. 

To learn more about last year’s winners visit the Script Your Future website. 



For more information on the Challenge visit the Challenge Community website at http://syfadherencechallenge.ning.com/. Tweet along with us during the Challenge using #SYFchallenge and follow the campaign @IWillTakeMyMeds. 
###

[BOILERPLATE LANGUAGE ABOUT SCHOOL/COLLEGE]
Script Your Future is a campaign of the National Consumers League (NCL), a private, non-profit membership organization founded in 1899. NCL’s mission is to protect and promote social and economic justice for consumers and workers in the United States and abroad. For more information about the Script Your Future campaign, visit www.ScriptYourFuture.org. For more information on NCL, please visit www.nclnet.org.
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